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CHECK OUT  
10 OF THE BEST  
AND MOST 
AFFORDABLE  
TECH TOOLS 
TO HELP YOUR 
SPEAKING 
BUSINESS

TECH
TALK
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B Y  D A V I D  S T R O M

As Web-based video becomes more 
prominent and more useful for busi-
nesses, the biggest issue is managing 
what gets posted and keeping track 
of the viewership. I have been using a 
service from Wistia.com that provides 
a nice collection of features at a very 
reasonable price. 

Wistia is a combination tool: It has 
its own Flash-embedded player that 
allows you to easily adjust the size 
of your video window to match the 
dimensions of your Web pages. You 
can easily choose the thumbnail that 
you want displayed when the Web 
page is first viewed. 

Wistia isn’t alone in this particu-
lar space. Kaltura, for example, has 
a popular WordPress plug-in. But 
adding a Wistia embed tag to a custom 
WordPress self-hosted site is easier, 

here are lots of consultants who will gladly sell you expensive technology for your speaking 

business. But you don’t have to spend a bundle to get some really productive tools. Here 

are 10 top tech tools and services that can help you handle your speaking business. Even if 

you purchase everything on this list, you will still spend less than $1,000 a year. Plus, many of them 

have free versions that likely will work just fine for your purposes. 

and no plug-ins are required to play 
your videos.

It is also a video hosting and 
sharing site. You have up to 20 GB 
of storage included, with additional 
storage available at $2/GB/month. 
Included in this 20 GB figure is just 
the size of the uploaded video files, 
and not any additional storage for 
encoding or processing. Videos can 
be shared with your project team, 
where they can make comments (like 
Facebook) and download, saving you 
the trouble of trying to send videos as 
email attachments. As video files can 
be larger than email attachment limits, 
this saves a lot of time and frustration.

Wistia has excellent analytics, 
too. You can see gross viewership by 
day, some demographics (age and 
sex), how they got to your video (via 

EMBED VIDEO 
ON YOUR WEBSITE

organic search or some other website) 
and so forth. This is a good start-
ing point, and certainly better than 
nothing or the free analytics that are 
available from YouTube. 

Wistia has three plans, starting at 
$79 a month. You can try it out for 15 
days for free.
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With all this talk 
about posting 
videos online, I 
should mention 
some tips about 
YouTube, the free 

service that is now part of Google. 
Some of my videos have gotten more 
than 25,000 views. The secret to 
getting to this level is persistence. I 
add video content regularly to my 
channel (davidstrom2007), and in 
addition to posting the video, I also 
add some descriptive text and “tags,” 
or keyword labels, about the video. 

YouTube and others search this 
text content, and it is important for 

your own search rankings, as well as 
making it easier to find your content. 
But realize that only the first line 
or two of your description will be 
shown on most videos, so make it as 
impactful as possible. 

YouTube also has a service where 
you can upload captions or a tran-
script to accompany your video, and 
again, I urge you to do this because 
that also helps boost its rankings. 
YouTube’s analytics let you track 
who watched your videos and when. 

Finally, make sure you link your 
YouTube channel to your website and 
have it listed on your written materi-
als as well. 

You can’t always depend on Internet 
availability wherever you might be, 
but one of the niftier tools is a small 
mobile hotspot device that connects 
to a cellular data network and gives 
you Internet access for about $50 for 
the initial purchase and then about 
$50 a month. 

Each of the four major U.S. cell 
carriers has these devices. When 

you buy the device, sometimes the 
carrier will give you a rebate that 
covers most of this purchase if you 
sign up for a two-year contract, just 
like your cell phone. Then, you’ll 
pay a monthly fee for your use, and 
connect one or more computers via 
ordinary Wi-Fi to get online. 

Before you get one of these devices, 
you might want to investigate whether 
you can use your cell phone in this 
fashion. Verizon and T-Mobile are 
more favorable than Sprint and AT&T 
for this “tethering” function. And do 
read the reviews posted on the carriers’ 
websites to see what is currently avail-
able, as the technology is constantly 
changing. A good place to comparison 
shop is mobilehotspot.com.

 START YOUR OWN 
YOUTUBE CHANNEL

PULL CONTENT 
FROM ONLINE 
SOURCES 
I do a lot of presentations where I 
copy information from various web-
sites and other online sources. This 
is because I can’t always depend on 
having a live Internet connection 
where I speak. Getting information 
into your presentations doesn’t have 
to be a chore, and there are two dif-
ferent kinds of tools available: those 
that pull static images and those that 
capture video. 

Both work similarly. Set up your 
computer screen to show exactly 
the image you want to capture, 
then run the recording software to 
produce a file. You then either bring 
up the file in a photo editor or run 
the video produced.

The static image tools include 
a program that comes included on 
the Mac OS called Grab, found in 
your Applications/Utilities folder. 
For Windows, I recommend SnagIt 
(www.techsmith.com/snagit/, $50).

If you need to capture moving 
video, such as the sequence of 
screens that you move through to 
run a Web-based program, I use the 
Windows-based Camtasia Studio 
(TechSmith, $300). Camtasia also is 
available for Mac, but ScreenFlow 
is a better choice ( www.telestream.
net/screen-flow/, $100). Both can 
produce your videos in a variety of 
formats, or use them with Wistia to 
embed them into your own website. 
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One of my best technology investments 
was a USB headset that includes both ear-
phone and microphone. If you do any 
audio recording from your PC, or use any 
of the computer-voice services, having a 
decent headset is a lifesaver. 

In a noisy airport, you can still 
carry on a decent conversation, and 
for making your own podcasts or to 
add audio content to your website, it is 
absolutely essential. Plantronics makes 
several models for less than $50, and 
the headsets available here from Skype 
are also worth a closer look: shop.
skype.com/headsets/. 

Fax is one of those technolo-
gies that refuses to die, and if you 
travel frequently and don’t want to 
be chasing your faxes around the 
world, consider Efax or one of its 
competitors. I have been using its 
free version for many years, and it 
has come in handy when a client 
wanted to get me a signed contract 
or a confidential document. 

Inbound faxes come right to your 
email inbox as attachments, so you 
are immediately notified when they 
arrive. No more calling your hotel’s 
front desk to track them down.

There are other solutions for 
outbound faxing, but the inbound 
service is well worth a look. Efax 
doesn’t advertise its free service; 
you have to hunt it down here:  
www.efax.com/efax-free. 

You are limited to 20 pages per 
month. If you need more, you 
can sign up for one of its paid 
plans that offers more, includ-
ing a specific area code if you 
want to appear to have an office 
in another city. The free service 
assigns you a random area code 
(mine is in eastern Massachusetts, 
for example). 

BUY A
HEADSET FOR 
YOUR COMPUTER

 SHARE YOUR 
PRESENTATIONS 
WITH THE WORLD
You can have a fancy website that 
showcases your presentations, or you 
can post them to a free service from 
SlideShare.net. I like the free service, 
and have used it for several years. 
My audience can download my slides 
at their leisure, I can have the most 
updated information online, and 
it serves as a handy reference for 
meeting planners and others who 
want to see what I talk about. 

Slideshare also has a paid (though 
very inexpensive) version that can 
be used for lead generation and 
more targeted marketing. 

Internet marketing expert Ford Saeks 
reminded me of something that every 
speaker needs to do that will take no 
more than an hour but has big rewards. 
You need to “claim” your business on 
a variety of online search services to 
make it easier for your clients to find 
you when they search for speakers. To 
get started, bring up the following sites 
in your Web browser:
• places.google.com 
• www.bing.com/businessportal
• listings.local.yahoo.com 
• LinkedIn.com 

Before you start, you’ll need to 
have a Gmail, a Yahoo Mail and one 

free Microsoft email account to sign 
up for each listing. For each site, 
search for the name of your busi-
ness in the general search page (on 
LinkedIn, you first want to go to the 
“Companies” search box). Next, fill 
out the various forms that each site 
uses to specify your business name, 
phone and website location. There are 
also places to include keywords and 
specialties: Use them liberally. 

When you are done, both Google 
and Bing will mail a postcard to your 
business address. Bing will also create 
a QR code and a mobile-optimized 
site if you select these options. 

 
TO FIND YOUR 
BUSINESS ONLINE

MAKE IT 
EASIER
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David Strom speaks mainly to technology audiences and is a board member of 

the St. Louis NSA chapter. He has managed the editorial operations of a series 

of websites for information technology professionals and is an expert in 

computer network technologies.

Want to tell people where you are 
without a lot of fuss and bother? Try 
TripIt.com, a free service that can auto-
matically inform everyone on your 
LinkedIn and Facebook networks when 
you make your travel reservations. Or 
go to the NSA website to check out the 
live calendar on eSpeakers, which can 
list your speaking destination. 

I have been using the free service 
for five years, and it can be useful 
to connect with a former client I’ve 
wanted to catch up with, or to organize 
a prospecting trip. You can set up the 

service to automatically post to your 
Facebook wall or to your LinkedIn 
status, so that even if your contacts 
aren’t members of TripIt, they can still 
receive notifications about your travels. 

There is also a Pro service for $50 
a year that includes a variety of fea-
tures, along with complimentary 
membership to Hertz Gold status. 
The paid service gives you flight alerts 
and refund updates on your previ-
ously booked flights.

Email is still one of the best 
ways to reach potential custom-
ers and spread the word about 
your speaking topics. I have been 
posting a weekly series of emails 
for more than 15 years, and it 
has brought in countless business 
for me. I use a program called 
Mailman, which is fairly geeky. It 
took some time to get set up, but 
now it is effortless to send out 
my emails, and it costs only $4 
a month using a provider called 
EMWD.com. (There are lots of 
other places you can purchase 
Mailman hosting, too.) 

Other speakers are in love with 
Constant Contact or MailChimp, 
and there are dozens of other 
email service providers. You 
should consider the number 
of emails you send a month 
(MailChimp allows you 12,000 
for free, for example), and if you 
want to have pictures and tracking 
links so you can see who opens 
which parts of your message 
(Mailman doesn’t do either, but 
that's why I like it), and other 
included services besides email 
(Constant Contact has an excel-
lent series of free social media 
tutorials at socialquickstarter.com, 
for example).

LET’S GET STARTED
Good luck with taming your tech, but these 10 tips can surely help. No matter if 
you are a sole practitioner or you have a 20-person staff, many of these tips can 
pay off with more business. 

SHARE YOUR TRAVEL  
ARRANGEMENTS WITH 
YOUR SOCIAL NETWORK


